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Bonus Distribution
	 *	The Enterprise Engagement Alliance Networking Expo (New York, June 3–5, 2010)
	**	�The Motivation Show (Chicago, Oct. 12-14) 

Cover Positions
Covers are offered on a first-
come, first-served basis.

Position per issue charges (net):

Inside front cover and 
inside back cover: 
$1,250 each

Back cover: $1,750

Bonus Ad Space 
Opportunities/Specs
See page 4.

Fractional Ads
Contact your rep for fractional 
sizes and rates.

Pre-Pay Discount
Save money! Pre-pay all of 
your 6X schedule and receive 
an additional 5% discount!

Business Reply Cards, 
Inserts, Belly Bands 
and Polybag Carriers 
All are available. Contact the 
publisher directly for creative 
ideas, specifications and 
pricing. 

Signed Insertion 
Orders & Letters of 
Agreement
Both are legally binding 
contracts. The publisher 
reserves the right to invoice 
the advertiser for reserved ad 
space if the advertiser does 
not deliver, for whatever 
reason, correct ad materials to 
the publisher by the published 
“Ad Materials Due” date.

Agency Commissions
All rates are net of ad agency 
commission.

2010 Print Production Schedule

Issue
Editorial 
deadline

Space reservation 
deadline Materials due Mail date

Jan/Feb November 12 November 30 December 7 January 8

Mar/Apr January 22 February 5 February 12 February 25

May/June* March 16 March 30 April 5 April 28

July/Aug May 14 May 28 June 7 June 28

Sept/Oct** July 28 August 11 August 17 September 8

Nov/Dec September 16 September 30 October 4 October 28

2010 SalesForceXP Advertising Package Rates�

Rate Card #10, Effective Nov 30, 2009
Media Packages 1X 3X 6X

Spread Net$ 13,995 13,695 13,265

Full Page Net$ 8,995 8,695 8,265

Half Page Net$ 6,075 5,765 5,460

Value Adds:

eNewsletter Banners * **

1/4 Page Editorial Writeup * *** ******

Rotating Banner Ads on 
SalesForceXP.com * * **

Large (3' x 7') Registration 
Area Panel at Chicago 
Motivation Show

*

Preferential General and 
feature edit consideration * * *

Brand and product exposure 
in BI’s multi-media campaigns 
where appropriate

* *

Full 12-month coverage of the 
market with only 6 insertions *

eProduct Showcase 
eNewsletter ad 
(Full Page Packages Only)

*** ******

Zoomerang Online Market 
Survey: 4-8 questions to 
500-1,000 subscribers 
(Full Page Packages Only)

* *
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Specifications and Advertising Material Requirements 

Print Advertising 
Material Requirements:
swop standards apply.

Digital Materials 
Preferred: All advertising 
materials should be submitted in a 
digital format. Preferred file format 
is pdf/x-1a files created to swop 
specifications. The file should be 
cmyk at 300 dpi with a total 
density of 300%. All trapping, fonts 
and graphic files must be included.

Proofing Requirements: 
A contract color swop proof 
created from the supplied file is 
required for all color ads. Laser 
proofs will be used for content 
only. Acceptable swop digital 
proofs are Kodak Approval proofs 
or a contract color inkjet proof.

Acceptable Media: Files are 
to be submitted on cd or dvd. 
We will accept files via ftp 
provided a color proof is sent to 
the production manager. For 
further ftp information, please 
call the production manager.

Production Charges: 
Ad alterations such as photo, type, 
or art changes will be re-billed to 
advertiser or agency. Industry 
show booth lines are set at no 
charge. Publisher is not liable for 
any omission or error in pub-set 
copy. Production charges are net, 
non-commissionable.

Publisher accepts no 
responsibility for errors 
resulting from materials 
submitted that do not 
meet the above criteria.

Full Page:
7 × 10″

Full Page Bleed:
8.25 × 11″

Trim Size:
8 × 10.75″

1/2 Horizontal:
7 × 4.875″

1/
2 

Ve
rt

ic
al

:
3.

37
5 

× 
10

″

2-page Spread

Full Page Bleed:
16.25 × 11″

Trim Size:
16 × 10.75″

Send all print ad materials 
and direct all print 
production questions to:
Tony Kolars 
Production Manager 
971 Eleanor Avenue 
St. Paul, MN 55102 
Phone:	 612.414.4407 
Fax:	 651.293.1758 
Tony@SalesForceXP.com

Ad Sizes:

“�We are a regular 
SalesForceXP advertiser 
and we’re quite pleased 
with both the brand building 
and direct response.”

Eric Anderson, Director of Sales 

Power Merchandising Company
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Drive quality Web traffic with 
site-wide banner ads on the 
industry’s largest online resource 
for product-driven sales incentives. 
Complete response-tracking and 
reporting services are included 
with all banner campaigns. 

Banner Sizes:

•	 Top Horizontal Banner: 
468x60, 25K max

•	 Skyscraper Sponsor: 
120x600, 50K max

•	 Vertical Banner: 
120x240, 25K max

Banner Materials:

•	 Sitewide rotation

•	 Unlimited looping 
animations allowed

•	 GIF, JPG and Flash 
supported – others possible 
with prior approval

•	 Third-party hosting 
with prior approval

•	 No Java

Direct all online 
production questions to: 
Matt Tews, Webmaster 
763.712.8555 
Matt@SalesForceXP.com

A.	� Top 
Horizontal 
Banner

C.	� Vertical 
Banners

B.	� Skyscraper 
Sponsor

B

C

CC C

Other SalesForceXP.com 
Features

SFXP eLearning

These are not sales and 
marketing “freebie” Webinars 
that trigger a barrage of 
unsolicited follow-up phone 
calls and emails. SFXPeLearning 
presents a 24/7 library of 
seminars and Webinars from 
best-selling authors, award-
winning speakers, and 
international sales management 
experts. Ongoing sales training 
isn’t just important today. It’s 
critical. See the value for 
yourself at SalesForceXP.com’s 
eLearning Center. 

Searchable Directories

When readers need products 
to reward and motivate, or 
want special markets contacts 
for corporate gift card orders, 
we’ve got ’em covered. 
SalesForceXP has strategic 
partnerships with 2 leading 
industry associations — the 
Incentive Gift Card Council 
(IGCC) and the Incentive 
Manufacturers Representatives 
Alliance (IMRA) — and 
provides searchable directories 
of their members for immediate 
support. Search by brand name. 
Search by product category. 
Find what you need when you need it.

BONUS: Half-page or higher advertiser partners “pop to the top” 
of the directory with preferred supplier status. 

Online Media

SalesForceXP.com Banner Ads
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Online Media

Some of the leading providers 
of incentive and training 
programs and products, as 
well as meetings facilities 
that regularly advertise in 
SalesForceXP.

American Airlines
Bass Pro Shops
Best Buy
Brinkmann
Canon
Cross
Crutchfield
Fairmont Hotels
Fujifilm
The Gap
Ghirardelli
Hamilton Beach
Hard Rock Gift Cards
Hard Rock Hotel & Casino
Heys Luggage
L.L. Bean
Las Vegas Convention and 

Visitors Authority (LVCVA)
Las Vegas Meetings 

by Harrah’s Entertainment
Macy‘s
Marriott
Movado Group
Nike
Omaha Steaks
Orrefors/Kosta Boda
Power Merchandising Corp. 

(PMC)
Rymax Marketing Services
Sony
SVM Gift Cards
Target
Top Brands
Tumi
Victorinox/Swiss Army
Waterford Wedgwood

SFXPress eNewsletters

Our HTML-based eNews is a great way to get your marketing message 
into the in-boxes of hard-to-reach decision makers. Each issue’s quality 
editorial promotes a high percentage of issues opened plus a strong 
pass-along/forwarding distribution. 

•	 Published 18X year (1X/month, 4X/quarter (seasonal), 
2X/show specials)

•	 Standard 468x60 
horizontal banner ad 
(20K max) followed 
by 45 words of text, 
plus contact info and 
URL or e-mail link

•	 Animation/looping 
allowed

•	 All responses are 
tracked with reporting 
available

Embedded Ad in 
SalesForceXPress 
(3 in each issue of 
the eNewsletter.)

NEW for 2010: eProduct Showcases

Due to the popularity of SalesForceXP’s annual Holiday Business Gift-
themed eNewsletters, SFXPress is expanding its themed showcases to 
a bi-monthly online bonus. From gift card guides to uniquely themed 
product categories like incentive travel pillow gifts, and of course holiday 
business gifts, these bonus eNewsletters showcase hot items and ideas 
that are only a click away. 

•	 Captivating 4C mini “display ad” size: 336x280 (45K max)

•	 Ads interspersed among news and noteworthy editorial

•	 JPG or GIF only. No Flash, PNG, Java, or PDF

•	 Unlimited looping allowed

•	 All responses are tracked with reporting available

ONLINE PRICING

Web banners:

Top (horizontal) banner 1 month: $695 net

3 consecutive months: 
$595/month net

Side (vertical) banner 1 month: $495 net

3 consecutive months: 
$450/month net

Skyscraper (vertical) 
banner

1 month: $995 net

3 consecutive months: 
$795/month net

Full year (12 consecutive months): 
$7,995 net total

SFXPress eNewsletter 1 issue: $695 net

3 consecutive issues: $1,795 net

3 random issues 
(within a 6-issue plan): $1,595 net

Full year (ad in one issue in 
each of 12 consecutive months): 
$6,995 net total

SFXPress eProduct 
Showcases

1X	 $599/net each	 $599

2X	 $499/net each	 $998

3X	 $399/net each	 $1,197

4X	 $349/net each	 $1,396

Join SalesForceXP’s LinkedIn 
Group for up-to-the minute sales 
management ideas and motivation 
you can turn into action.

Get behind the scenes with the 
SalesForceXP editor, publisher 
and sales staff when they’re on 
the road building content and 
making connections.

Sales Managers: Get daily sales tip 
tweets at twitter.com/salesforcexp

For incentive industry and 
sales management insiders: 
SalesForceXP ’s publisher, 
Mike Murrell, is tweeting at 
twitter.com/salesforcexppub 

NEW Watch for streaming content 
from SalesForceXP 24/7. 

NEW!

NEW!
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In addition to sales leads, 
advertising in SalesForceXP 
can generate actual sales 
for you…no other publication 
offers you that kind of Xtra 
Performance.

For marketing solutions, ideas and 
opportunities, contact the publishing 
team with the most leadership, 
years of experience and service in 
the industry: 

Publisher
Mike Murrell

Mike@SalesForceXP.com
952.401.1283

Associate Publisher
Dick Powell

Dick@SalesForceXP.com
952.417.6504

Special Accounts Manager
Lori Gardner

Lori@SalesForceXP.com
952.451.6228

Reprints
Vicki Blomquist

Vicki@SalesForceXP.com 
952.929.7194

For production, billing, circulation 
and Web site questions and service, 
these nice folks can help:

Print Production
Tony Kolars

Tony@SalesForceXP.com
612.414.4407

Billing
Bryan Powell

Bryan@SalesForceXP.com
612.922.9399

Circulation/Subscriptions
Vicki Blomquist

Vicki@SalesForceXP.com
952.929.7194

Web Site Banners 
and SalesForceXPress Ads

Matt Tews
Matt@SalesForceXP.com

For article, “Top Performers” 
and Product Submissions:

Editor
Paul Nolan

Paul@SalesForceXP.com
763.350.3411

Faxes:

Corporate/ 
FastFax Reader Response

952.401.7899

Ad Sales
952.401.7899

Print Production
651.293.1758

Circulation/ 
Subscriptions/Reprints

801.998.1732

Print & Electronic 
Reprints
Many options available!

To obtain a quote on print 
or electronic reprints or for 
more information, contact 
Vicki Blomquist:

Vicki@SalesForceXP.com 
or 952.929.7194

Visit Our 
Marketing Partners:

www.BIWorldwide.com

www.IncentivesMarketplace.com

Mach1 Business Media, LLC • P.O. Box 247 
27020 Noble Road • Excelsior, MN 55331
www.SalesForceXP.com 

Stay in Touch.


